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Hi I’'m Luis, from Spain!
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Heyyy Luis, welcome!

Anyone up for the beach?
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Capital Markets Day

Hang out

Get a badge
to let others
know you
want to meet

April 29 th 2025
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Disclaimers

This presentation, and any ancillary documents relating to it, any oral presentation and any question or answer session (together, the "Presentation ") is being supplied to you solely for information purposes in connection
with the capital markets day to be hosted by Hostelworld Group plc (the "Company ") on April 29", 2025 . By attending the event at which the Presentation is made, dialling into or joining the web or video conference during
which the Presentation is made or reading or watching the Presentation, you will be deemed to have agreed to all of the restrictions that apply with regard to the Presentation and acknowledged that you understand the
legal and regulatory sanctions attached to the misuse, disclosure or improper circulation of the Presentation .

This Presentation does not constitute or form part of any offer or invitation to purchase, sell or subscribe for, or any solicitation of any such offer to purchase, sell or subscribe for, any securities in the Company nor shall this
Presentation or any part of it, or the fact of its distribution, form the basis of, or be relied on in connection with, any contract, commitment or investment decision whatsoever . The distribution of this Presentation or any

information contained in it may be restricted by law in certain jurisdictions, and any person into whose possession any document containing this Presentation or any part of it comes should inform themselves about, and
observe, any such restrictions .

This Presentation should not be considered a recommendation by the Company or any other party in relation to any purchase of or subscription for securities of the Company . No representation or warranty, express or
implied, is given by or on behalf of the Company or any of its directors, partners, officers, employees, advisers or any other persons as to the accuracy, fairness, correct extraction or sufficiency of the information or opinions
contained in this Presentation and none of the information contained in this Presentation has been independently verified by any person . Save in the case of fraud, no liability is accepted for any errors, omissions or
inaccuracies in such information or opinions . Information in this Presentation relating to the price at which relevant investments have been bought or sold in the past or the yield on such investments cannot be relied upon
as a guide to the future performance of such investments

Where this Presentation contains industry, market or competitive position data it may have come from third party sources . Third party publications, studies and surveys generally state that the data contained therein have
been obtained from sources believed to be reliable, but that there is no guarantee of the accuracy or completeness of such data .In addition, certain such data may have come from the . _ _ , ° _ owh internal research
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and estimates based on the knowledge and experience of the - _ _ , ' = m&hagement in the industries and markets in which the Company operates . No industry, market or competitive position data contained in the
presentation has been verified by any independent source for accuracy or completeness and such data is subject to change without notice . Accordingly, caution should be exercised when considering such data .

Nothing in this Presentation is intended to constitute a profit forecast or profit estimate . Certain figures used in the Presentation may be unaudited . In addition, certain figures in this Presentation, including financial
information, may have been subject to rounding adjustments . Accordingly, in certain instances, the sum or percentage change of the numbers contained in the Presentation may not conform exactly to the total figure
given .

The Company is under no obligation to update or keep current the information contained in this Presentation or to correct any inaccuracies which may become apparent, and any opinions expressed in it are subject to
change without notice . Neither the Company nor any of its directors, officers, partners, employees or advisers accept any liability whatsoever for any loss howsoever arising from any use of this Presentation or its contents
or otherwise arising in connection therewith .

The future performance of the Company will depend on numerous factors which are subject to uncertainty . The Presentation may contain forward -looking statements . These statements relate to the future prospects,

developments and business strategies of the Company . Forward - looking statements are identified by the use of such terms as 6’ . ., "6’ _ B6' B 6_. B .6, _ B . 0 ' ®7''B06B”" ‘6, B 0rvasgations
or similar expressions, or the negative thereof . Any forward -looking statements contained in the Presentation are based on current expectations and are subject to risks and uncertainties that could cause actual results to
differ materially from those expressed or implied by those statements . If one or more of these risks or uncertainties materialise, or if underlying assumptions prove incorrect, the - _ _ , '  _acdlual results may vary

materially from those expected, estimated or projected .Any forward -looking statements speak only as at the date of the Presentation . Past performance of the Company is not indicative of future performance .Except as
required by law, the Company undertakes no obligation to publicly release any update or revisions to any forward -looking statements contained in the Presentation to reflect any change in events, conditions or
circumstances on which any such statements are based after the time they are made . All subsequent written and oral forward -looking statements attributable to the Company or any person acting on its behalf are
expressly qualified in their entirety by the cautionary statements referenced above .
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Overview
2.00-2.15pm

Outlook
3.00-3.20pm

Insights
2.15 2.30pm

Summary
3.20-3.30pm

Growth
2.30- 3.00pm
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Q&A
3.30-4.00pm
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Our Vision

The world's leading social travel platform

Empowering a global community of travellers to connect,
explore, and create unforgettable experiences together
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Investment proposition

Highly differentiated First mover advantage successfully delivering against a powerful unmet
travel product need in the travel industry: 6 " _ travellers ", _ , Y
Growing Traction oL oo oo .Y, . '26mbsocial membersAxtx o " s AX ]
Bookings growth from social members : +47% - T T BTAX X A
Messages sent by social members: +87% < - T T BTEAX HX A
Attractive Attracts highly valuable travellers , with higher booking frequencies and a
Unit Economics greater propensity to use our App

Highly scalable platform with strong cash conversion characteristics

Significant Broader youth travel segment is 6x our current addressable market Lwith similar
growth potential social travel needs

Opportunities to introduce new revenue streams from our expanding social platform
Compounding Social network value to users compounds as network scales .
Competitive Moat Growing proprietary data set used to train Al models underpinning future innovation

1. 120m travellers , travelling solo or in groups of 2
m Source : Wyse Travel Confederation; New Horizons 5 Survey (October 2024), management estimates
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Significant progress since last CMD

e ., Y . e

R T 3 cashflow

0 2.6m+ social members 0 Social Members make 2.2x the O Marketing costsat low end of
bookings compared to non guidance range ?

® 3,000+ city networks members over the first 91 days
o e e v, .. .. 8 o Asset light scalable platform

O >10m+ messages sent driving strong cash conversion

0O 3 - ¢ XX )

5 Highly scalable platform make these bookings on our & Generated mx s * 1 _ 7t
App free cash flow since 2022, net

5 ¢ x4 o~ 6 - - 5 cash in 2024

posts across. Ihs't'aéramTTikTok ° v ° 0 “App centric implementation has

driven 2.7x growth in App Vs

and facebook Web bookings since launch 1

1. Financial year 2022 vs 2024
m 2. Marketing as a % of net revenue guidance range of 45 - 55% given at last Capital Markets Day presentation 22 nd November 2022
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Strong cashflow generation will fuel expansion and enhanced
shareholder returns

Strengthen core business Expand addressable market

~20m youth travellers /year ~120m youth travellers /year

0 Expand travel product range to grow
addressable market by >6x

0 Expand Hostel inventory

0 Enhance Social network

O«

Accelerate addressable market growth with

0 Build new Social channel targeted M&A

O«

Unlock new revenue streams from growing
social platform

0 Improve marketplace  Monetisation

Enhanced shareholder returns

O Restore progressive dividend policy

O Introducing a share buyback programme to return excess capital
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Capital allocation priorities provide both near term returns and
support long term value creation for shareholders

O Investto strengthen core business

0 Investto support expansion into wider youth travel market

O Reinstate progressive dividend policy, commencing at 20% of adjusted profit after tax

0 Pursue targeted M&A to accelerate growth , while maintaining net debt to EBITDA ratio of 1x through the cycle

0 Return excess cash to shareholders through share buy - backs, subject to market conditions
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Insights
Social travel platform







overview Insights

growth

outlook summary

Q&A

Social Members LOVE our platform

Company

Hostelworld
Booking.com
KAYAK

Airbnb

Agoda
Hotels.com
Vrbo

Expedia

Trustpilot
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4.9 (92% -5%)

4.8

4.8

4.8

4.7

4.7

4.7

4.7

App Store

(88% -5 W)

(87% -5%)

(89% - S5%)

(88% -5 W)

(87% -5%)

(89% -5 %)

(87% -5%)

Play Store

4.8 (83%-5%)

4.8

4.7

4.6

4.6

4.6

4.6

4.8

(83% -5%)

(82% - S W)

(76% - S5 &)

(79% - 5% )

(72% -5 &)

(65% - 5 %)

(77% -5 %)
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NPS

Social Members

Non Social Members




Insights

Social Members become our strongest brand advocates

#hostelworld

HOW DO YOU MEET PEOPLE
DURING YOUR SOLO TRAVELS?

3 of my favourite
hostels this year

Fi eadaoinfitzmaurice & Foll
5 A Nork - Down Under Me orow
3-4 weeks backpacking the East Coast of

H{ Followed by hostelworld an Australia

Thislisiyour'signitolsteplouy
ofgyouricomfortzoneland;

[putthatimessagelinithe; 6
HostellWorld/ChatiRoom

 660k+ brand tags

V:lyou're an introyert arriving

‘?é‘the hostel,common area but
“"nobody’s paying"attention to;

youand i n_q_;gxtrovert is

O . A .
- dont
(B Green 2danting'you after the first 2

mmmw secuiius and asking you to join
saskikneer - 2023-ﬁi§ir group...
On days like these you're just haopy to have the
@Hostelworld group chat & . #solotravel

#hostellife #hostelworld #backpacking
#introverttraveller

Ay = 0 Global audience of

H You reposted

stephen_travels - 2-3

One message in the @Hostelworld chat... more
J1 Evan Jacobson Sparks OUT NOW - Evan...

Unique social network inspired

2.5m+ followers

imjustinejoyce « Following
Original audio

imjustinejoyce How to meet people
while solo traveling? @

Here are the top 3 ways | do it!

B} Stay in hostels — So easy to meet
people here and make instant friends in
the common areas!

E3 Use the Hostelworld app — Find
social activities & connect with fellow
travelers.

Bl Go out alone - Visit a cafe, join a
walking tour, or hit a party --- just say hi
and check the vibe!

Solo travel is one of the best things you
can do for yourself! % You'll meet
amazing people from all over the world

and learn a lot! | highly recommend it!
120

Qv W

81 likes

March 5

@ Add a comment...

B

« ~3,000 pieces of new branded/tagged UGC collected
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ME "ALONE" EXTENDING MY TRIP TWICE TO
GET MORE TIME WITH THIS GIRLY RMET SN
THE HOSTELWORLD APP AS SHE ASKED IF

ANYONE WANTED T8 60 TO DINNER
.:;HU S ﬂ >

and mentions on Instagram to date

, expanding weekly

madyson_mykel « Follow

madyson_mykel My most asked question and YES | was terrified to
go alone but | quickly learnt that | was never actually alone because
| was surrounded by the most interesting and inspiring people from
all over the world m

Not only that but you are never alone when you have your own
company! Make yourself smile and laugh &

#travelcontentcreator #travelcontent #travelblogger
#girlstravelcommunity #travelcommunity #backpacking
#travellifestyle #solofemaletravel #solotravel #backpackinglife
#solotravelwoman #whysolotravel

2W

emmacharlotte.rose # Awwww this is sooo lovely and o
inspiring babe!! You are thriving @

2w 1like Reply

——  View replies (1)

staceyssimon & Yess you meet so many people going alone @)
honestly @

2w 1like Reply
——  View replies (1)

D . . .
Qv W
Liked by cashjafar and others

March 26

.
© Add a comment...

each month



