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Who we are
Our global footprint

A Online Travel Agent focussed on the
hostelling category

A 13.7 million reviews and a loyal custome
base built up over 22 years

A ~17k hostels on our platform across 18(
countries

A web (PWA), 1I0S and Android Apps
avallable in 19 languages

Acpnc YAfEA2Y AY Da

unigue customers in 2019
B Hostelworld properties in over 170 countries

® 230 employees located in 11 countries



Note: Appscoresrelate to US market for Q2 2022 to date
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What we do

.;.

A Provide a platform for Hostel owners to list their inventory with flexible
and nonrefundable rate plans

; .M“ L
»— nun { “. -

Q‘;*",i&w

rv!..“ ‘&%"’V

A Provide hostellers with a trusted platform to book hostels and to find
people to hangout with while travelling

o Trustpilot score : 4.7/5 (Excellent)
o 10S App store rating : 4.9/5
o Android Play store rating : 4.7/5

A Charge hostels a commission when consumers book on our plagform
we collect that commission directly from consumers in the form of a
deposit



HOSTELWORLD Introduction to Hostelworld| Slide4
MEET THE WORLD

We have a highly differentiated growth strategy capitalising on the
unigue needs of the hostelling category

Mainstream OTA customelr Hosteller OTA customers HWG Strategy

Find/book a hotel as a Find/book a hostel as means to meet Builddifferentiated featuresin our Appto

Customer need, convenientplace to stay other peoplewhile travelling help hostellers find people to hangout

while travelling (60% travelling solo) with
_ Majority go onsingle Majority go onmulti destination trips, Use data science recruit high LTV
Booking pattern| gestination trips, oncelyear many come back each year over several hostellers (only)
or less years X @ | gvich them to our App

. . Other Group experiencegvolunteering, Offer additionalgroup orientated travel

SIgNISEEing people (E.g. ROAMIES)
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We are launching &

d Social features to hel,

=

9:41 ' all © =
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Urban House Copenhagen

RS o . Let the adventures
m IICy LI <, CIIIyUIIC Il 19l a wcel begin!

close to the beach?

Raquel’s Profile

Raquel
23 years old, Portugal

Raquel's Stats

Copenhagen 0 Map
(26 Aug - 31 Aug) (g‘i 2)

| ] ] ‘ © Where to next?
= Filters Bye Michael, Ihave a safe trip and
see you soon!

6:21pm

Showing 42 properties.

@ Comissions paid impacts our sort order.

;‘2‘. '@b"'@)',:'. 3@ 300+

@ Raquel Almeida joined the chat Linkups in Copenhagen VvV SeeAll

20 | 2
Countries Properties

@ Hi, I'm Raquel from Spain!

Raquel, 9:02pm

} FEATURED HOSTEL —
.?; @ A @ ‘*' o ' Hi, I'm Maisa from Portugal - B Create Explore Explore  Explore the...
It - = ot .-A;v s A

A ‘ ' . ‘ ' ‘ ' . @ - - P Anyone in for a beer close to the — ~-—
W + WA TATEIEE. SRV S ~ Il Next Trips

2
‘ ' - ‘III" W L

' Urban House
| Copenhagen
8 © Copenhagen
¥ [2) 26 Aug - 31 Aug, 5 nights

Sounds interesting. Can we meet in
the lobby at 6pm?

Copenhagen
Downtown Hostel

8.0 FABULOUS (11950) &’@?‘m

Hostel - 0.37km from city centre

Raqguel, 9:02pm

Sure, let's meet at 6pm. What do
you think about walking there?

000 new stuff!

2§ Covid-19 safe

Privates from Dorms from

€56,85 €17,01

A &
A [T B S SR S S R R

Q & & @ &

Explore Trips Chat Community Account

Type something

UserProfiles ¥ S a HtarasybasédChats Linkups- Q2
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Substantial progress on rightsizing our cost base ...

A Headcount reduced from 331 as at March 2020 to 230 In
June 2022

A Maintained spend Iin technology and product
enhancements

A Modest increase llwpexwill be necessary as business
recovers

A Brand marketing costs permanently reduced

b € ToYoperatingcostremoved from thebusinessvs.FY 2019

X AAIYATFAOLIYyGEE AYONBI &4

Costx Q a

28.0

-12% vs. FY9
26.0

24.0 '
-25% vs. Y9

-15% vs. 20
22.0

20.0
18.0
16.0
14.0

12.0

10.0
FY-19 Fy-20 Fy-21

W Wages o Soarias W Technolcqgy &« Product Maintiinunce W Other

Operatingcostsexcludegpaid marketingand below EBITDA cogine items

OtherincludesT&E legal& professionakosts,rent & ratesand brand marketingcosts

21 38Sa 9 {FfFINASaA AyOfdzRS emM®dPyY OSHAHAY emMdPmMYD 2F I20SNYYSyYy
Employment Wage Subsidy Scheme)
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Ac wum Y2yidKie | O8NF3IS 2LINI GAyI O2ai OFA&aK o6diNY emdoY

A €1.2m AIB short term invoice financing facility repaid in Q1 2021

€16.2

Aecon Y Ayedr teréh yacilipy signed in February 2021

o € HY datdf arrangementees

o Marginof 9.0%perannum €4.0

o EURIBORoor of 0.25%

o Yearl:capitalised interest

o Year2 and 3: option to capitalisé.0%
of Interestand5.0% to be paid in cash

o Yeard4 & 5:cashinterestonly

€ Q) aFY2l opening cash Cashflow from Cashflow from Non-recurringitems  FY2] closing cash

A strong cash position to leverage demadheld growth drivers balance investing & financing  operations balance

activities
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Clear evidence thatonfidence Is returning and pent up demand Is
being released

100%

90%

Weeklynet revenué, net bookingand net direct margih
(as a%of 2019%)

80%
70%
60%
50%

40%

E »l 3 D "-"‘,HL
/ 20%

10%

0%
1 23 456 7 8 910N121314151617 1819 202122232425262728293031323334353637383940 414243444546474849505152 1 2 3 4 5 6 7 8 910M1213141516 1718

—Net Bookings  ——Net Revenue Net Direct Margin

1 Net revenueexcludeghe impactof deferredrevenueand other adjustments.
2 Net direct marginequalsnet revenuelessdirect marketingcosts
3 2019figuresusedaspre-covidcomparable
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Regional recovery progressing as travel restrictions continue to
ease

200%

180%

Weeklynet bookingdy destination
(as a%of 2019Y) 160%

140%
120%

---------------------------------------------------------------------------------- 100%

_/—/ 80%

__/ =
60%
/ /
40%

20%

_,'/‘ i
— __f-
1 2 3 4 5 6 7 8 9 1011 12 13 14151617 18 19 20 21 22 23 24 2526 27 28 29 30313233 3435363738394041 4243 4445464748 495051521 2 3 4 5 6 7 8 9 101112 13 14 15 16 17 18

——

Africa Asia == Europe (Ex UK) Oceania South America UK US & CA Central America

12019figuresusedaspre-covidcomparable



HOSTELWORLD Introduction to Hostelworld| Slidel10
MEET THE WORLD

All travel segments seeing positive trends as restrictions are eased

100%

90%

Weeklynet bookingsby trip type
(as a%of 2019Y

80%

/0%

60%

50%

40%

30%

20%

10%

—

0%
1 2 3 45 6 7 8 9101 1213141516 17 18 19 20 21 2223242526 27282930 31 323334353637383940 414243444546474849505152 1 2 3 4 5 6 7 8 910 11 1213 1415 16 17 18

Domestic == Short-Haul

Long-Haul

1 2019figuresusedaspre-covidcomparable

Longhaul: source IP continent does not equal destination continent

Shorthaul: source IP continent equals destination continent (excludes domestic)
Domestic: source IP country equals destination country
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Highly differentiated business model coupled with tight cost
control drives profitable growth as travel recovers

FY 2019 Trajectory Drivers
GM\WL e546m f f f Targeting high LTV customers
Net Revenué EY MPMY f f Reduced commission rates for hostel partners
Direct Marketing € H Cb DT f f Increased spend optimized for NC/LTV/CAC... partially offset by

growing App installed base (social features)

Direct Margin EPMPN Y f Overall business model drives Direct Margin growth

Opex cnyony W W 1y 27 O2aida NBEY2OSR FNRY GKS od
EBITDA EHNDPP Y f f Direct Margin growth plus increased operating leverage

Free Cash flow EMNDPPY f f Strong cash conversion

1 Gross total transaction value of bookings on our platform
2 Gross Revenue less cancellations
3 Free cash flow adjusted faapital expenditure, acquisition of intangible assets, net finance costs and net movement in working capital excludifertio¢ eéfceptional costs
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A Continued investment in our core businefisrough focused investments
In marketing capabilities, user experience improvements, inventory
competitiveness and platform modernisation

A lterating on Social featureg providing a point of differentiation by
helping hostellers find others to hangout wHiland positioning HWG as
the natural entry point for the category

A Broadening our product catalogu&ith the launch of ROAMIES In
December 2021

A Advancing our sustainability agendaworkingin partnership with South
Pole towards climate neutral accreditation, and building sustainability
features for our customers

0§SIAO LINA 2 NN |

So Cool Hostel
5 travellers

é

a Has been great everyone, see you
soon!!! &

Bye Michael, have a safe trip and

see you soon!

e Raquel joined the chat

9 Hi everyone, I'm Raquel from Spain!

Heyyy ¥ Does anyone fancy a drink
by the beach? ¥

Sounds great. Shall we meet by
reception at 6pm?
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Summary and outlook

A Strong brand recognition across hostellers and hostel owners

A Asset light and highly cash generative business model

A Highly differentiated growth strategy in place, capitalising on the unique needs of the
hostelling category to grow revenues and margins

Aawrakiarl SRé 02ad olas FyR aiNRBy3 olttyOSHs

A Encouraging start to 202Highly geared to the travel recovery. Current trends
suggest that net bookings will continue to recover towards 2019 levels

A Working in partnership with South Pole towards climate neutral accreditation, fully
offset FY 2021 emissions
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Key upcoming dates

A Trading update July 2
A Interim results August 10

ALygSadz2NI RFe vn WHH
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FY 202X Financial Summary
Net Bookings Operating Costs b ’ .,; s

} ,;':....:':—:-- = ‘-:.:1"‘ -’\;Tf‘,&'l
o J 03 g TR0 1 v ad

;:, A'.' ¥ — e

1.5m €E H/mMP@P

-719% VS FY19

Net Revenue EBITDA
EMC PP Y -€ M T P O a

-719% VS FY19 HNndp a

Net ABV

€E MH ®PM M y ona

ddn a

1 Operatingcostsexcludegaid marketingand below EBTIDA cost line items
2 Net debtof-€ H ®igcWidese H y dHodTrowingsrelatingto ae o nd€bt facility drawndown inFebruary2021. FY2@et debtof € m T dnolivlese m Onelatingto a
short-term invoicefinancingfacility



HOSTELWORLD
MEET “THE WORLD

Income Statement
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2021 2020

€m €'m
Revenue 16.9 15.4
Administration expenses (37.0) (36.1)
Depreciation and amortisation expenses (12.4) (14.1)
Impairment of intangible assets (0.4) (15.0)
Share of results of associate (0.2) (0.4)
Operating loss (33.1) (50.3)
Finance income - -
Finance costs (3.5) (0.2)
Loss before taxation (36.6) (50.5)
Taxation 0.6 1.6
Loss for the period (36.0) (48.9)
Adjusted Loss measures
Adjusted EBITDA (17.3) (17.3)
Adjusted Loss after Taxation (25.7) (22.2)

- The Group uses adjusted EBITDA to show loss/profit without the impact efaginand no#wecurring items
- Adjusted loss/profit after taxation defined as reported loss/profit for the period excluding exceptional aogigjsationof acquired domain

and technology intangibles, impairment charges, net finance costs, share option charge and deferred taxation

(Net revenue increased by /&2

0 2
volumes for FY21 were in line with FY 20.

oWithin administration expenses:

WAVl YOAL §

EMC PPY

O Direct marketing costs increaseddoMm H @y Y

0 Remaining administration expenses hav& R dzO S R
EHNOPHY 2

HAHNY

O2ala

for the HPS term loan facility.

01

e dza

[’]

SR

9 .

L¢CS5!

OC, HNY

OHNHANY

EHY Pc YL O

AYONBI &4SR

f

v d

Z2aa

2t

4 Ve

u 2

EMT PO Y

&SN 2Y

EO0ODPpPY

eEMp dPn YU

ET Pp YU

0 C

OC, HNnY

5

@ S| |

(



HOSTELWORLD
MEET “THE WORLD

Balance Sheet
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202] 2020
cm €m
Non-current assets
Intangible assets 79.4 86.3
Property, plant and equipment 03 4.5
Deferred tax assets 84 7.6
Investment in associate 1.2 2.3
89.2 100.7
Current assets
Trade and other receivables 20 1.7
Corporation tax = 0.
Cash and cash equivalents 253 18.2
273 199
Total assets 116.5 120.6
Total equity 67.1 97.9
Non-current liabilities
Trade and other payables 8.0 =
Borrowings 28.2 -
Lease liabilities b 2.5
S 363 25
Current liabilities
Trade and other payables 128 17.0
Borrowings 3 1.2
Lease liabilities 0.1 1.8
Corporation tax 0.3 0.3
131 202
Total equity and liabilities 16.5 120.6

W NPLISNIIés LIXIFYyd YR SIldzZALIYSYd RSOMNEH &S
lease commitments in Dublin and London offiadescrease in related current and non
current lease liabilities.

WSRAzOSR OIF NNEBEAY3I QGFtdzS 2F LYy@SaildyYSyid Ay
primarily, LILIN2E SR OF LIAGF f NBRdAzOU A 2 YGORitd 31(5%.S |

WwlakK YR OFaK SldaAagltSyia 2F enpdoY o0C,

WNoROdzNNB Yy iU G NJF RS | YR Ifsh pagrdlltakes withant Sa 2 F ¢
unconditional righttorepafy MH Y2y UGKa O0C, HAY e€en®dmYOL ®

W 2 NNE g A Yy 3 at 32 Oecemipey 202 Yepresents HPS term loan facility. (FY20:
eEMPHY 2F OdzNNBY (Il O02NNRgAyYyITa NBfIIFIGSR 02
H1 '21).



